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SPEAK OUT

DANGERBIRD RECORDS co-founder JEFF CASTELAZ experienced
every parent's worst nightmare this summer: e lost his 6-year-old
son, Pablo, to cancer. This fall, Castelaz cycled across the country,
spreading his important message: Even in the midst of exhausting
treatments, kids with cancer should be encouraged to still be kids.
Here, Castelaz explains the mission behind Pablove Across America

and why biking is his refuge.

an arfist advocate. So muech so that six years ago, |
co-founded Dangerbird Records, home of Silversun
Pickups, Sea Woll, Eulogies and the Ore AM Radio,
Ower the years, ['ve managed the Promise Ring, Black
Rebal Motorcycle Club and Phoenix, 'm pretty deep
into this artist-advocacy stuff, | believe in it

| never knew what good training 15 years of
rock business would be for becoming an advocata for
kids with cancer. For a start, | never even knew kids
ot cancer. Mot until the day my little boy Pablo was
diagnased with Wilms' Tumar, a rare form of childhood
cancer. On that day, my wife Jo Ann and | looked
ground the cancer ward at Children's Hospital Los
Angaeles and saw kids, famibes, nurses and doctors
wha needed help—help to help kids with cancer still be
kidds, On that day, | knew | had to eannect my dive in
marketing rock bands in the hearts of peopie around
the world 1o a much larger purpose: to help kids with
cancer. Within the first month of visiting CHLA, we
started the Pablove Foundation, Our taghne sums up

our misson—we aim 1o fight childhood cancer with love.

We support advances in pediatnc cancer research and
treatment and child e programs—the music, reading,
art and playroom activities thal allow kids with cancear
to sl be kods,

Far the 13 months and 10 days of Pablo's battle
with cancer, o Ana and | rallied and kicked ass for

v Pabilo. Wa were his advocaies on the fronilines o
oncology. Through chame, surgeries and radiation, he

continued to buzz around, brnging & smele to everyons.
Pablo was a magnet for goodness and community,
People lit up around him=ha was always on the path of
piay, a raconteur and a joker. On June 27 of this year,
jusi six days after Pablo's sith birthday, his life came
to a sudden and. | was shattered, Pablo was my best
friend. He was the geeatest thing that evar happened 1o
me. When ho diad, | felt an emptiness deeper than any
rock band has ever committed 1o tape. The Smiths” *|
Know It's Over” comes close, but it couldn’t possibly
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convey the icy-hot feeling that
drips from my heart whan |
walk past Pablo's bedroom,
devoid of his full-bloom
kid-ness. Eliott Smith's
*Everyihing Means Mothing

Ta Me” was 1he soundtrack
ta my life for a long string of
weeks.

In the weeaks following
Pablo's death, | spent many
hours on my bike, pedaling
dozens of miles in the
mountains around LA I'm obsessed with cycling. In
a typical week, | cover mare than 250 miles. Whils
my cranks turm aver millicns of times, | dump out the
contents on my heart and head. t's meditative, and a
great way to wring oul my soul. On one of those days,
an wdea popped into my head: | should nde my bike
across the entire United States. “Pablo loved riding
his bike! | said to myself. | love riding my bike? | aven
came up with a name for the nde: Pablove Across
Amenca. The nde would also be the foundaticn’s first
public fundraising affort, and & great way to bring our
pame and mission 1o a national level, My personal
purposa in rding would be to honor Pablo, and 1o
spread his spint and hope to cancor kids along the
roito

Since the day | hatched this idea, the Dangerbird
family—along with our tnends at Fiter, Warmer Bros
Records and a cadre of cycling companses—have bean
hard ai wark planning the logistics and marketing for
the first Pablove Across America (which we hope fo
make an annial event). In less than three months, my
crazy idea has farmed into a reality, We've approached
it likex the marketing for an album. Instead of sending
people anadvanee GO, we're sending links to the
Pahlove Foundation mission stalement, and the
Livestrong commercial Pablo

and | appeared in. Day aftar day,

pecpla at press, radio and TV commit 10 supporting us
S0 have the execs at Cheice Holels (parent company
of the rock’s home away fram home, Days Inn), the RV
company CruiseAmerica, JetBlue airlines, Felt Bikes
and SRAM, the bike-parts manufacturer,

As | write this, the planning is done. I'm ready to
go on tour, on two wheels. Mo Ford van or tour bus
for ma. Pablove Across America started Oct. 100n
St. Augustine, Florida, the adopted hometown of Tom
Gabel from Against Me! [who gave me a complete
guide 1o the city, 80 | knew where to get the best
coffee). As | crank through the 3,100 midas back 1o
Pablo's grave at Forest Lawn Hollywood Hills in Los
Angeles, I'l ba joined by guest riders, including Lance
Armstrong and Jimmy Eat Word bassist Rick Burch:

Like many of the bands | work with, I'm
transposing my pain into something productive, After
a lifetime dedicated to the defivery of other people's
passions, 'm ready for what's in front of me=to
carry Pablo's spint and the mission of the Pablove
Foundation to 40 cities from coast to coast.

For more infarmation and o see pictures of Jelff's
journey, which ended Now. 27, check out pablove.org
and getwelipablo.ogspot.cam.

MUSICIANS: HAVE A BURNING ISSUE YOU WANT TO GET OFF YOUR CHEST?

AP wants you to speak out. E-mail Op-£d ideas to Rachel Lux at ix@xaltpress com.
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